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Amnesty India 

 



Petitions to the Whitehouse 



OF DIGITAL ACTIVISM 

 

             SWOT 



Strengths  

 Wide reach. 

 Freedom Of Speech. 

 Data Collection is made very easy. 

 Issues can be tackled swiftly. 

 Global communities, single identity lot more power. 

 Not only local issues are addressed, global issues are 

too. 

 Collecting funds becomes much easier. 

 
 

 



Weaknesses 

 More Popular, more attention is received. 

 Traditional/Real protest become rare or don’t even 

happen. 

 No real action done beyond the internet. 

 Threat of movement is lower. 

 No real commitment as it takes only one click to “feel 

good”. 



Opportunities 

 Recruitment of protestors for real protests and live 

movements. 

 Direct reach to celebrities and officials who can make 

change happen. 



Threats 

 Total removal of privacy barriers. 

 Government intervention in private issues.  

 There could be misinterpretation of peoples thoughts 

by certain people. Which could lead to severe 

consequences. 



Traditional vs. Digital Activism 

 Physical/Actual Activity vs. Communication Activity. 

 Posting Flyers vs. Spreading Messages. 

 Speeches vs. Consciousness Raising. 

 Stones & Sit-Ins vs.  Communication. 



Traditional vs. Digital Activism 

 Traditional Activism fails to provide results. 

 Clicking a like button is just as easy as wearing a badge 

on your shirt. 

 Therefore is Traditional activism Slacktivist, as we call 

digital activism Slacktivist.  
 



                               Facebook 

Strengths: 
Wide reach. 

 

Freedom of speech. 

 

Global communities. 

 

Common identity, more 

power. 

 

Tackle issues across 

the globe. 

Weaknesses: 
More popular, higher 

priority/attention. 

 

Real protests do not 

happen. 

 

Could be no real 

commitment. 

 

Threat of movement is 

less. 

 

Potential: 
Recruitment of 

protestors for real 

protests or marches. 

 

Threats: 
Total removal of privacy 

barriers. Either by the 

government or by 

certain people and 

organizations. 

 



India Against Corruption: Facebook 



                                 Twitter 

Strengths: 
Wide reach. 

 

Freedom of speech. 

 

Data collection is easy. 

 

Global communities. 

 

Much easier to collect 

funds. 

 

Tackle global issues. 

 

 

Weaknesses: 
More popular, higher 

priority/attention. 

 

Real protests do not 

happen. 

 

Threat of movement is 

less. 

 

There could be no real 

commitment. 

Potential: 
Recruitment of 

protestors. 

 

Direct contact with 

celebrities, officials or 

organizations that can 

make change happen. 

Threats: 
Govt intervention in 

personal issues and 

opinions. 



                             Foursquare 

Threats: 
Tip officials of 

happening protests and 

their location. 

 

Government 

intervention. 

 

Potential: 
Recruitment of 

protestors. 

 

Direct contact to 

celebrities who can 

make change happen. 

 

 

 

Strengths: 
Wide reach. 

 

Issues can be 

tackled swiftly. 

 

Awareness of real 

protests in people 

increases. 

 

Threat of movement 

is high. 

Weaknesses: 
More popular, more 

attention. 

 

Data collection is hard. 

 

It is hard to influence 

people by just giving a 

location. 





                                YouTube 

Weaknesses: 
More popular, more 

attention. 

 

Could be no real 

commitment. 

 

No action beyond the 

internet. 

 

Real protests might not 

happen. 

Strengths: 
Wide reach. 

 

Data collection is easy. 

 

Issues can be tackled 

swiftly. 

 

Common identity, more 

power. 

 

 

Potential: 
Recruitment of 

protestors. 

 

Direct contact with 

officials, celebs and 

organizations. 

 

Viral nature videos. 

Threats: 
Government 

intervention/Unwanted 

intervention into 

people’s personal 

thoughts and opinions 

which could have 

severe effects. 

 



AMNESTY INDIA CAMPAIGNS: 

GOING MOBILE 

 
 Everyone uses a mobile     

 

 Reaches a wide and diverse cross section 

of society – from cities to smaller towns 

and villages. 

 

 Is cost effective, immediate and fast. The 

cost of engaging 1 supporter through 

mobiles is roughly 40 cents. 

 

 Diverse means of engagement  for action 

is possible using mobiles – Call to Actions, 

Missed calls, SMS engagement, Voice 

enabled activism etc.. 

 

 Range of Amnesty Actions possible – 

Urgent Actions, Signing a petition, Human 

Rights information etc.. 

 

 

 

  

 



            COORDINATE PROTESTS 

1. Using Mobile Phones to Organize and 



 

Pakistan ‘07 - “Flash Protests” 

 
 Martial law was established in November 2007 by then President Musharraf  

 

- Established Emergency Rule 

- Media Blackout – Even TV stations were ordered off air 

- Only way to receive information was through SMS 

- 70 millions mobile phone users in Pakistan 

- Activists used SMS2Blog technology to post live updates on what was 

happening on the ground to their blogs and websites - keep themselves and 

the rest of the world informed of developments. 

- Organized phone trees and Used SMS messages to organize quick, flash 

protests all around the country, take pictures and disperse in order to 

evade police which would arrest them or use violence. 



Free Faizan: Overview 

 

 In February 2011, 14-year-old Faizan Rafiq Hakeem was arrested 

in Jammu and Kashmir for throwing stones. Police held him for 

over a month without trial—and could have been held for up to 

two years under the under the controversial.  Jammu and 

Kashmir Public Safety Act 

 Even though he was a minor, authorities claimed medical tests 

proved he was old enough to be treated as an adult. 

 Amnesty called for Faizan’s release, issued an urgent action, and 

then took to Twitter. 

 



Free Faizan: Tweeting For Freedom 

 On April 1, launched #freefaizan Twitter 

campaign and Amnesty activists directed tweets 

to the Jammu and Kashmir Chief Minister Omar 

Abdullah @abdullah_omar, 

 Being an active Twitter use, Omar replied to the 

tweets, saying “We are looking at his case 

sympathetically & will decide in the next couple 

of days” and eventually reconsidered the case. 
 



Free Faizan: Tweeting For Freedom 





Social Media: Your Strategy 

 Set out a clear goal that your social media 

campaign will help you achieve. Think about: 

                -Who is your audience? 

                -What do you want them to do? 

                -How will your media campaign help your   

overall goals and objectives? 



Social Media: Measuring Success 

 How will you measure your success? 

      -Reach: Number of people you are speaking with. 

      -Engagement: How compelling is your content? (Likes, 

Retweets, Comments) 

      -Influence: Are you converting people to take some 

action? 

      -Attrition Score: Are your followers sticking around? 

 



Social Media: Measuring Success 

 Recommended tools to help you manage social 

media profiles and success:  

                       -Tweetdeck. 

                       -Facebook Insights. 

                       -HootSuite. 



Conclusion 

 The internet has become an indispensable tool to reach 

out to the influential Indian middle-class. Yet, given 

India’s socio-economic reality, it does not reach all the 

people. So a combination of offline and online activities 

are vital to bring about change.  

 Alone neither digital nor traditional activism has proven 

to be faultless, but together they are an unstoppable 

force. 


